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Welcome to the Automotive Aftermarket Product Expo 
(AAPEX)! Whether you are new or returning to AAPEX, we’re 
committed to helping you identify sources, trends, analysis 
and useful stories to help you inform your audience. 

Every year, AAPEX brings together delegations from all 
parts of the $2.3 trillion global automotive aftermarket 
supply chain. This includes manufacturers, distributors, 
retailers, independent repair shops, technology providers 
and fleet managers. 

AAPEX is co-owned by two of the most notable associations 
in the automotive aftermarket: MEMA Aftermarket Suppliers 
and the Auto Care Association. 

Although there is overlap in membership, broadly speaking, 
MEMA Aftermarket Suppliers represents suppliers and 
manufacturers, while the Auto Care Association represents 
manufacturers, suppliers, warehouse parts distributors, parts 
retailers and independent repair shops. 
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•	 Part of Automotive Aftermarket Industry 
Week. Automotive Aftermarket Industry 
Week (AAIW) is held annually in Las Vegas. 
It’s comprised of AAPEX and its sibling, the 
Specialty Equipment Market Association 
(SEMA) show. In 2024, AAIW combined events 
attracted 135,148 visitors to Las Vegas.  

•	 Global reach. The show attracted 45,151 
registered attendees in 2024; this includes 
34,054 from the U.S. and 11,097 from 128 
countries. Among the top delegations last year 
were Canada (2,823), Mexico (1,478), Australia 
(797), Brazil (623), Japan (318), China (308), 
Germany (268) and the UK (231). 

•	 Attracts a “who’s who” of aftermarket buyers. 
2,693 manufacturers and suppliers exhibited 
thousands of products and technologies 
across 557,800 square feet of exhibit space. 
Buyers include household retail brands such as 
AutoZone, O’Reilly, Advance Auto Parts, NAPA/
Genuine Parts Company and Walmart. 

•	 Small businesses are a BIG part of the 
aftermarket. 33% of attendees report they 
work for businesses with ~$5 million in 
annual revenue. Among them are thousands 
of independent automotive repair shops 
represented by the Auto Care Association. 
In addition, about one-third of the MEMA 
Aftermarket Suppliers membership — 
manufacturers — are small businesses.

FACTS ABOUT 

AAPEX
•	 Decision authority. Among the buyers in 

attendance last year, 64% said they hold the 
authority to make buying decisions. Another 
35% said they have influence over purchasing 
decisions. 

•	 Attendees come from all ranks. In 2024, 
nearly half of the attendees (45%) held C-Suite 
titles. This was followed by managers (26%), 
technicians and skilled trades (16%) and 
support staff (12%). 

•	 Fostering the next generation workforce. 
About 40% of attendees at last year’s show 
were under the age of 44. Millennials made up 
29% and Generation Z accounted for 10.5% of 
attendees. 

•	 Top motivations to attend. Attendees at 
AAPEX polled last year said the top reasons 
they attend are to find new products and 
innovations (65%), to find new suppliers 
(58%) — and tied for third was to maintain 
existing relationships (54%) and to expand their 
networking relationships (54%). 

•	 Among the fastest-growing trade shows. 
AAPEX 2024 was named one of the fastest-
growing trade shows in America by Trade 
Show Executive (TSE). It was also recognized 
by TSE as one of the 50 fastest-growing trade 
shows in the United States in 2023, for the 
second consecutive year.
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The Auto Care Association and MEMA Aftermarket Suppliers collaborate with independent market 
research organizations to produce two comprehensive annual reports analyzing the automotive 
aftermarket. These include the 2026 Auto Care Factbook and the 2025 Joint Channel Forecast.  
Below are some of the high-level statistics stemming from these reports.

•	 $2.3 trillion market. The global automotive 
aftermarket is a $2.26 trillion industry, based  
on available data from 130 countries. The  
top 30 countries account for 91.8% of the 
overall market. 

•	 More than a billion vehicles-in-operation. 
Globally, there are an estimated 1.61 billion 
vehicles in operation that travel 13.8 trillion 
miles annually. 

•	 An engine of the U.S. economy. The U.S. light 
car and truck aftermarket is forecasted to 
grow 5.3% in 2025 to $435 billion (~1.5% of 
2024 GDP). When medium and heavy-duty 
trucks are factored in, the size of the market 
rises to $575.7 billion (~2% of 2024 GDP). The 
aftermarket is broadly considered “recession 
resistant,” and analysts anticipate the market 
will continue to grow for the next three years. 

•	 Employs millions. Collectively, the automotive 
aftermarket employs 4,905,500 people, or 
nearly 3% of the overall U.S. workforce, which 
employs 170,380,000 people. 

•	 The aftermarket supply chain is massive. 
There are more than 6,700 automotive 
aftermarket parts manufacturers in the U.S. 
Those parts make their way through the supply 
chain through distributors or 283,700 retailers 
to either repair shops or vehicle owners. Each 
model of a modern vehicle has an estimated 
30,000 unique parts. 

•	 The U.S. is dependent on the aftermarket. 
There are about 291 million cars and light trucks 
in the U.S. Last year, Americans drove their 
vehicles 3.5 trillion miles. Of U.S. citizens who 
leave the house for work, 93% commute in 
one of these vehicles. The number of vehicles-
in-operation (VIO) is forecasted to grow by 
another 10 million in 2025.

•	 Vehicles are aging. The average age of U.S. 
vehicles, including light trucks, rose to 12.8 
years in 2025. When considered separately, 
the average age for passenger cars climbed 
to 14.5 years, while light trucks experienced 
more gradual growth to 11.9 years. Vehicles 
aged over 16 years account for the largest 
percentage of the vehicle population at 29.3%.

•	 Independent repair shops provide 80% of 
the repair capacity. There are an estimated 
270,300 independent repair facilities in the 
U.S., which account for 80.2% of the total 
available repair capacity. These shops employ 
967,000 auto technicians. An estimated  
19.8% of repairs are do-it-yourself (DIY) by 
vehicle owners. 

AUTOMOTIVE AFTERMARKET 

STATISTICS
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•	AAPEX Reception. Monday, November 3, 2025, 6:00 p.m. until 7:30 p.m. in The 
Venetian Expo, Level 2 Lobby. Kick off AAPEX with the industry’s best welcome 
party. Open to everyone; no RSVP needed.

•	Keynote Breakfast. Tuesday, November 4, 2025, from 6:30 a.m. until 8:45 a.m. 
in the Palazzo Ballroom located in The Venetian Hotel. Hockey legend Wayne 
Gretzky will recount how he used his mind to beat bigger, faster, and stronger 
competitors. Tickets are required; reserve your table here.

•	Free Buyers Lunch. Daily from 11:00 a.m. until 1:00 p.m. in the International 
Sourcing Hall, Caesars Forum. Open exclusively to buyers, this lunch is a relaxed 
space to recharge while talking shop with fellow decision-makers. Available while 
supplies last. No RSVP needed.

•	Beers and Gears Networking Reception. Tuesday, November 4, 2025, from  
4:00 p.m. until 6:00 p.m. in Joe’s Garage in The Venetian Expo, Level 1. Join us 
for a casual networking event for service and repair professionals. This event is 
geared towards technicians but open to everyone; no RSVP needed.

•	 Import Vehicle Community Fabulous Networking Reception. Tuesday, November 
4, 2025, from 5:00 p.m. until 6:30 p.m. in the Titian Ballroom located in The Venetian 
Hotel. This reception brings together many of the key players in the import and 
export community. Tickets required; contact angela.chiang@autocare.org with 
ticket inquiries.

FEATURED EVENTS AT 

AAPEX 2025
The full show schedule features more than 75 unique training sessions across eight distinct learning tracks. 
This includes 14 expert-led diagnostic sessions presented by WORLDPAC Technical Training Institute, 
designed for independent repair technicians, and 18 targeted sessions delivered by NAPA Autotech.

AAPEX will feature innovation stages on the exhibit hall floor. Each stage will offer a selection of product 
demonstrations and education sessions focused on emerging areas of interest, such as EV repair and 
Advanced Driver-Assistance Systems (ADAS) calibration.

Attendees can look forward to a full lineup of events and networking opportunities being hosted at 
AAPEX 2025, including:
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FEATURED EVENTS AT 

AAPEX 2025
•	The Overseas Automotive Council (OAC)’s Global Reception. Tuesday, 

November 4, 2025, from 6:30 p.m. until 8:00 p.m. in the Flight Club Las 
Vegas, The Venetian Hotel. This international reception brings together 
500+ buyers, distributors, and suppliers from 40+ countries, making it 
a must-attend for anyone looking to grow global relationships. Tickets 
required; more info here. 

•	MEMA Aftermarket Suppliers Member & Media Breakfast Briefing. 
Wednesday, November 5, 2025, from 7:15 a.m. until 8:45 a.m. in the 
Media Center, Casanova 501, located in The Venetian. A concise briefing 
on aftermarket trends exclusively for MEMA members and credentialed 
media. Registration is required; contact mgardner@mema.org for more 
information.

•	Women in Auto Care Awards Ceremony Breakfast. Wednesday, 
November 5, 2025, from 7:00 a.m. until 8:45 a.m. (conference room 
location to be announced). This annual networking breakfast will also 
incorporate the presentation of the annual Women of the Year Awards. 
Tickets are required; more info here.

•	Student Engine Assembly Competition. Wednesday, November  
5, 2025, from 10:00 a.m. until 11:00 a.m. in Joe’s Garage. Teams  
of vocational students race to disassemble and reassemble a  
Chevy 350 engine. More info here.

•	Women in Auto Care and Their Allies Reception. Wednesday, November 
5, 2025, 5:00 p.m. until 6:00 p.m. in the Titian Ballroom located in 
The Venetian. A reception dedicated to its mission of connecting, 
empowering and mentoring women within the auto care industry. Open 
to everyone; no RSVP needed. More info here. 

NEW

mailto:media.relations%40aapexshow.com?subject=
https://mema.my.site.com/members/s/community-event?id=a1fRb00000A1sTd
https://www.autocare.org/networking-and-development/communities/women-in-auto-care/events/aapex-wednesday-women-in-auto-care
https://www.aapexshow.com/news/aapex-2025-student-competition/
https://www.aapexshow.com/competition/
https://www.autocare.org/networking-and-development/communities/women-in-auto-care/events/aapex-wednesday-women-in-auto-care


MEDIA CONTACT: FRANK STRONG
202.352.5920 | media.relations@aapexshow.com

1. Staffing shortage. The Bureau of Labor Statistics (BLS) forecasts a shortage of 68,000 auto technicians 
every year for the next 10. A separate analysis from the non-profit TechForce Foundation is more 
worrisome, predicting a shortfall of 400,000 auto techs through 2026. The career site Zippia puts the 
average age of an auto technician at 40-years-old. Many are older and beginning to retire, which BLS says 
is one major cause of the shortage. Absent a resolution, many market watchers expect this will result in 
fewer options in repair facilities, longer waiting times for repairs, and ultimately higher maintenance costs.

2. Discretionary consumer repair spending. Shop owners and other industry players have been telling 
us that discretionary spending on vehicles has slowed. We have heard anecdotes of consumers trying to 
cut expenditures. For example, if they need a brake job, consumers may opt to just have the front brakes 
replaced and postpone the rear brakes for later. While there are operational and safety limits to what 
repairs can be postponed, this trend can provide context to how consumers are feeling. 

3. Electric vehicles (EVs) coming out of warranty. EVs were new just a few years ago and are now 
coming out of warranty and entering the aftermarket. EVs are highly technical and require very different 
skills, space and equipment to repair.   

4. Product and technology innovation. The automotive aftermarket is renowned for its innovation. 
Aftermarket manufacturers often design high-quality replacement parts that are as good, if not better, 
than those supplied by the original equipment manufacturer (OEM).  

5. A technology-driven space. Vehicle maintenance today is very different from years ago. Modern 
vehicles can easily have 30,000 unique parts and some vehicles have more lines of software code than 
even the Boeing 787 Dreamliner. Auto technicians are as likely to have a digital diagnostic device in their 
hands as they might a wrench.  

6. Succession planning. As the workforce ages into retirement, succession planning is a major concern. 
This is especially prevalent among the independent repair shop owners.  

7. Industry consolidation. The industry is seeing a healthy clip of consolidation. Greenwich Capital Group 
reported 29 transactions in the first quarter of 2025 — the highest level in eight quarters. Industry 
consolidation is one answer to succession planning. Another is that consolidation may allow buyers 
to exchange volume purchasing for discounts amid economic uncertainty. Finally, the aftermarket’s 
resistance to economic downturns is an attractive investment for private capital. 

AUTOMOTIVE AFTERMARKET 

TRENDS TO WATCH

There are a number of trends in the automotive aftermarket that are worth exploring at AAPEX.
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BILL HANVEY
President and CEO
Auto Care Association

Bill Hanvey, MAAP, is president and CEO of the Auto Care Association, which represents the entire supply chain of 
the independent automotive aftermarket. 

Hanvey has spent his entire 35-plus-year career in the aftermarket. After earning his bachelor’s in journalism at St. 
Bonaventure University, Hanvey began his career with extensive field sales experience and increasing management 
roles at Tenneco Automotive. Hanvey then became marketing director of FleetPride, where he developed and 
executed a strategic marketing plan integrating 37 separately-owned companies into what is now the largest 
independent heavy-duty parts distributor. 

Hanvey went on to become vice president of marketing at Dorman Products, Inc., leading creative and data 
services, trade marketing and product communications, doubling sales of “OE dealer exclusive” parts, sold under 
the Dorman brand. Hanvey then became vice president of sales and marketing at Schaeffler Group USA, leading 
the North American aftermarket team while developing and implementing a new company strategic direction, 
transitioning its sales and product focus from co-man to direct sales. Prior to joining Auto Care Association, 
Hanvey served as senior vice president of MEMA Aftermarket Suppliers (previously AASA), where he advocated 
for North American parts manufacturers to the auto care industry, federal and state government agencies and the 
business community. 

Throughout his career, Hanvey has served the industry in multiple volunteer roles serving as chairman of the 
Auto Care Association Marketing and Communications Committee from 2009- 2012, and as the staff liaison for 
the Brake Manufacturers Council and the Marketing Executives Council at AASA. Hanvey also worked within the 
industry to develop a Memorandum of Understanding (MOU) with the Environmental Protection Agency (EPA) that 
seeks to reduce the content of copper in brake pads. 

In his current role, Hanvey has transformed the Auto Care Association by focusing on team development, 
grassroots advocacy and providing data back to the industry to enable better business decisions. 

Hanvey was awarded the AWDA Mort Schwartz outstanding industry leadership award in 2020, is the past 
recipient of the Northwood University Educator of the Year and serves on the board of directors for the 
Automotive Aftermarket Charitable Foundation, the University of The Aftermarket Foundation and the St. 
Bonaventure Alumni board. Hanvey is a sought-after speaker who provides valuable insight into the auto care 
industry to both internal and external audiences.

AAPEX 2025 

LEADERSHIP
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PAUL T. MCCARTHY
President
MEMA Aftermarket Suppliers

Paul McCarthy is the president of MEMA’s Aftermarket Suppliers group. McCarthy leads the organization 

that champions the aftermarket industry and advances the business interests of MEMA’s members, working 

to support a growing, profitable, innovative, and influential aftermarket supplier industry. MEMA Aftermarket 

represents automotive, commercial vehicle, and remanufacturing suppliers that provide the parts, tools, chemicals, 

diagnostics, and technologies that keep vehicles running safely and affordably throughout their lifecycle. 

McCarthy has served in other leadership roles with MEMA, including president and chief executive officer of the 

Automotive Aftermarket Suppliers Association (AASA), MEMA’s former light vehicle aftermarket division; and 

senior vice president of strategy for all of MEMA, overseeing board management and strategic initiatives. 

McCarthy has more than a quarter century of experience in the automotive industry. Before joining MEMA, 

McCarthy led the Automotive and Industrial Products Strategy Practice at PricewaterhouseCoopers (PwC). In 

this role, he led projects supporting major business decisions at dozens of automotive suppliers, eight of the 

top ten global automakers, and financial institutions. His past leadership roles include heading PwC Germany’s 

Automotive Strategy advisory practice and leading global forecasting and analysis for a prominent vehicle forecast 

organization. He has conducted business in 18 countries and traveled to over 60 countries. 

He has an MBA from Duke University, where he was awarded the Fuqua Scholar designation. He has been 

presented with the Northwood Education Award and the AWDA Outstanding Leadership Award. 

MEMA, the Vehicle Suppliers Association, is the voice of the automotive and commercial vehicle supplier 

industry—the largest sector of manufacturing jobs in the United States. MEMA advances the industry and 

champions the business interests of its members through its Washington, D.C. office and two groups: MEMA 

Aftermarket Suppliers group and MEMA Original Equipment Suppliers group. 

AAPEX 2025 

LEADERSHIP
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AAPEX has a number of resources available to the media:
•	Media room for editors, reporters and journalists: The Venetian Level 1 – Casanova conference room.

•	Broad overview of the show floor, an interactive map and the full show schedule.

•	Hundreds of high-quality photos from the 2023 and 2024 shows are available online.

•	The AAPEX blog curates facts and figures about the business of the automotive aftermarket. 

•	AAPEX press releases are hosted here. 

•	Exhibitor press releases can be found here.

AAPEX 2025 

MEDIA  
RESOURCES

SAVE THE DATE! 
Next year’s show, AAPEX 2026, will 
be held from November 3-5, 2026, at 
The Venetian Expo & Caesars Forum.

LINKEDIN
www.linkedin.com/company/aapex/

INSTAGRAM 
www.instagram.com/aapexshow

FACEBOOK
www.facebook.com/aapexshow

YOUTUBE
www.youtube.com/user/aapexshow

X/TWITTER
www.x.com/aapexshow

MEDIA CONTACT
Frank Strong | (202) 352-5920
media.relations@appexshow.com
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