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        AAPEX 2019   
Tuesday, November 5 – Thursday, November 7   

  Sands Expo,  Las Vegas, Nevada

For information, visit aapexshow.com

Trends, Tariffs, Technology 
and More   

Quarterly  |  aapex express 2018

Here are some highlights 
from AAPEX 2018.
The automotive aftermarket industry is currently 
undergoing tremendous transformation — but 
when has it not? In spite of uncertainty arising 
from a changing political climate and new tariffs, 
our industry is as healthy as ever, we’re seeing 
upward trends including increased consumer 
confidence and spending, and 3.21 trillion miles 
driven — a record high. The aftermarket industry 
has added 50,000 new jobs in the past year to the 
4.6 million jobs already existing. 
     AAPEX 2018 was a great success. Attendees 
discovered the newest aftermarket products, 
engaged with education topics — ranging from 
emerging mobility challenges to capitalizing on 
developing opportunities — and participated in 
multiple networking events, receptions, award 
ceremonies and exciting competitions. For those 
involved in the automotive aftermarket, this truly 
is the industry event of the year for finding what 
you need to advance your business and prepare 
for the next wave of product and service needs. 

“AAPEX has consistently 
been a fantastic show to 
attend, year after year. The 
diversity of offerings, from 
products and services to 
educational and manage-
ment information makes 
AAPEX a destination for 
us. It should be on every 
automotive service profes-
sional's "must attend" list.” 
- Andy Bizub, Midwest 
Performance Cars

“AAPEX is something I look forward to each and every year. Connecting with 
channel partners is very important for me as a WD. There is no better time or 
place than AAPEX. Each year, AAPEX is adding more content, and making each 
show bigger and better.” - Craig Meadows, 4M Parts Warehouse

AAPEX 2018 in a Nutshell
The automotive aftermarket is a $740 billion industry, and AAPEX brings together every 

aspect like no other event. This year there were more than 2,500 exhibiting companies and 
5,500 booths displaying the latest products, services and technologies, and more than 48,000 
AAPEX targeted buyers in attendance. The energy was palpable as professionals explored the 
latest innovations, connected over similar challenges and tested their skills in a friendly com-
petition at the AAPEX Virtual Vehicle Challenge. More than 50 AAPEXedu sessions provided 
insights into trending topics in business management, electric car and alternative fuel/energy, 
heating/cooling, heavy duty, import/export, paint and body, remanufacturing, shop equipment 
and technology, and much more. More than 230 new products and 49 packaging entries were 
displayed at the New Product and Packaging Showcases, and other new highly anticipated 
products launched throughout the event. All of these are available in the Product Plus maga-
zine at aapexshow.com. Nearly 162,000 aftermarket professionals from 135 countries were in 
Las Vegas during AAPEX, creating the perfect environment for networking and talking shop.

http://www.aapexshow.com
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AAPEX represents the $740 billion global automotive aftermarket industry, and is co-owned by the Auto Care Association and the Automotive Aftermarket 
Suppliers Association (AASA), the light vehicle aftermarket division of the Motor & Equipment Manufacturers Association (MEMA). For more information, 
e-mail: info@aapexshow.com.

Visit our website aapexshow.com

Alliance Walk

On Thursday, Nov. 1, nearly 3,067 Auto Value and Bumper to Bumper automotive professionals wearing matching yellow shirts 
crossed the Las Vegas Boulevard to the beat of a marching band to attend AAPEX. The group included parts store operators, shop 
owners, technicians as well as service writers who are part of the Aftermarket Auto Parts Alliance. The professionals met with supplier 
channel partners, visited thousands of booths and saw the latest repair, maintenance and advanced technology products in our industry. 

Save the dates now for AAPEX 2019, November 5–7,  
at the Sands Expo in Las Vegas. Registration opens in April 2019. 

Book your travel and room early through OnPeak to make sure you 
get the hotel of your choice. 

Talking Trade 
At the Grand Opening Keynote Breakfast, CNN’s chief national 
correspondent, John King, and political strategist and Fox 
News contributor, Karl Rove, shared their views on the midterm 
elections and the potential impacts of tariffs and trade on the 
automotive aftermarket. Both expect the industry will face 
issues stemming from the USMCA to replace NAFTA, tariffs 
on China, as well as Russian and Iranian sanctions. The key 
takeaway: The best course of action is to build relationships 
with elected officials to get your voice heard. Rove recommends 
writing to your two senators and your House representative, 
and getting to know your mayor, your representative, and 
your governor. His advice is to see them, ask for a meeting 
and describe how the tariffs are affecting you. “Carve out 
time to be involved in political campaigns,” Rove encouraged. 
“Over time, it will have a huge impact.” King seconded this 
advice. Bill Hanvey, president and CEO, Auto Care Association, 
and Bill Long, president and COO, Automotive Aftermarket 
Suppliers Association (AASA), added to this encouragement 
by mentioning that one path to involvement is to engage in the 
associations’ legislative summits.

For more information about AAPEX, visit aapexshow.com. 
See you in Las Vegas in 2019! #AAPEX19

AAPEX’s Blog and  
Social Media Channels 

Stay up-to-date throughout the year by keeping up with the 
latest automotive aftermarket insights and news by following 
AAPEX on Facebook, Twitter, Instagram, and YouTube. Start 
spreading your excitement for next year’s show and tag it with 
#AAPEX19. Don’t forget to read posts on the AAPEX blog— 
recent topics include Secure Vehicle Interface (SVI) Solutions in 
Action, Trade Issues and the Impact of the Automotive  
Aftermarket, Nurturing and Recruiting New Talent, and Recent 
Developments in Automated Vehicles and V2V Technology. 

2019 Aftermarket 
Outlook

Nathan Shipley, Director of Industry 
Analysis at market research firm The NPD 
Group, cited e-commerce as the biggest 
challenge currently facing our indus-
try—and recommended that we need to 
be strategic in how we react to the shift 
of consumers slowly migrating online. 
In addition, self-driving cars will be a 
significant disruptor for mobility in the U.S. 
Some forecasts predict that by 2040, the 
majority of vehicles will be autonomous, 
and the shared vehicle ownership model 
will prevail. 

Let’s Tech
AAPEX 2018 attendees gained expert 

insights into a variety of technology-
related topics during numerous 
20-minute Let’s Tech sessions, which 
ran every hour. Topics included ADAS 
and Need for Calibration, Telematics 
and CRM Tools for Repair Shops, 
and Challenges of Repairing the 
Cybersecure Vehicle. One highlight 
was from the session led by Justin 
Holman of Aftermarket Analytics 
addressing how to optimize inventory 
positions across the aftermarket supply 
chain. According to Holman, relying 
on national replacement rates is not 
enough — we need to blend market 
data with consumer and demographics 
data in order to get smarter about what 
products and parts to carry. VIO data 
is heavily reliant on registration data, 
and we should be adding demographics 
to help estimate used car inventories. 
Unique solutions are starting to 
emerge, such as the use of satellite 
imagery for validation.

Mobility Garage
Technicians, shop owners and other buyers obtained a hands-on, technology-

driven experience to help sharpen their skills. Mobility Garage #1, presented 
by AVI, provided under-the-hood demos and training. One of the most popular 

topics was calibration and 
diagnostic tools for ADAS 
Steering and Suspension. 
Mobility Garage #2, presented 
by the National Alternative 
Training Consortium, focused on 
alternative energy, including the 
next generation of batteries for 
electrical vehicles today. One key 
takeaway was that much work 
still needs to be done to manage 
the battery lifecycle, especially 
as demand volume increases. It 
was learned that new solutions 
and advances in chemistry are 
required to successfully propel 
alternative energy forward. The 
AAPEX Virtual Vehicle Challenge 
was a new addition to Mobility 

Garage and created much buzz among the attendees. Professionals competed 
to see who could install parts into a virtual car the fastest in a fun contest, and 
the winners received free AAPEX 2019 admission, hotel, and most importantly, 
bragging rights.

Alliance Walk
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