
Exhibitor Booth Camp  
AAPEX 2019 exhibitors can choose from two Exhibitor
Booth Camps to learn all about what’s new at AAPEX
2019 and how to get the most out of your experience,
including best practices and tips to increase ROI. You’ll
receive show updates, discuss how to maximize your
brand with sponsorships, and hear from a buyers
panel. You will also have the opportunity to meet with
AAPEX vendors who will be sharing tips on how to
utilize their services better, and will be available for
one-on-one meetings to help you with planning. At the
Las Vegas Exhibitor Booth Camp, you will also get the
opportunity to tour Sands Expo where AAPEX will take
place. 

Detroit, MI: Tuesday, June 25

Las Vegas: NV, Thursday, June 27

For information regarding locking in your hotel rate,
agendas, and more, click here. 

Define SMART Goals for exhibiting at AAPEX this year:

Specific: Using action words, state what you will do at AAPEX. I will increase sales as
a result of exhibiting at AAPEX 2019.  
Measureable: Define a metric that indicates success. I will drive $130,000 in sales.
Achievable: The metric can be challenging, but it should be realistic. This is a realistic
goal based on a 3% increase from the revenue I brought in from previous shows.  
Relevant: Your goal should support your overarching goals. This supports my overall
goal of bringing in $1.5 million in revenue in 2019.
Time-bound: Indicate a time interval within which you will achieve your goal. I will
include sales made during AAPEX and 4 weeks after. 

Start designing your booth to support your SMART goals.

Your booth design and flow will vary depending on your goals. For instance, if the goal is
to drive awareness, consider an open floorplan with engaging content. If your goal is
sales, be sure to include a meeting space with seats for clients. 

Determine an interactive element to drive traffic to your booth.

Interactive elements attract attendees to your booth and make your brand more
memorable. Consider including product demos, celebrity appearances, and games. 

Share this email:

In this newsletter, you’ll learn about:

Exhibitor space application deadline being extended to April 5 
Exploring ways to drive traffic to your booth in this month’s AAPEX TV-360 episode
How to stand out amongst the competition
Attending Exhibitor Booth Camp to prep your best exhibit yet
Staying connected on social media with your community of automotive aftermarket professionals 

Apply to Exhibit
The AAPEX exhibitor space application deadline is
extended to April 5. Make sure you get in your
application today so that you’re on track to showcase
your products and services to your target audience!

APPLY TO EXHIBIT

New AAPEX TV-360 Episode
Watch the latest AAPEX TV-360 episode for insights
on the automotive aftermarket and ideas for making
this year be your best exhibiting year at AAPEX. The
newest episode provides tips on driving traffic to your
booth and increasing exhibitor ROI, and explores the
top three changes in the aftermarket. 

ATTEND EXHIBITOR BOOTH CAMP

Best Booth Awards
You could win an award at AAPEX 2019! Last year,
there were nine Best Booth Awards winners. Judges
selected winners by evaluating booth design, exhibition
best practices, and staffing. Start preparing your booth
using tips offered in the Booth Prep Tips section
featured in every newsletter. 

Join the Aftermarket Community
Exchange ideas with the entire automotive aftermarket
community and keep up with AAPEX throughout the
year. Join the conversation anytime using the hashtag
#AAPEX19!

BOOTH PREP TIPS

AAPEX is a trade-only event and is not open to the general public.

AAPEX represents the more than $1 trillion global automotive aftermarket industry, and is co-
owned by the Auto Care Association and the Automotive Aftermarket Suppliers Association

(AASA), the light vehicle aftermarket division of the Motor & Equipment Manufacturers
Association (MEMA). For more information, visit www.aapexshow.com or e-

mail info@aapexshow.com.
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